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APXEX OPI'ANQXHY & AIOIKHXHX

NOIITiNodo EINIXEIPHXEQN
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A3

A4
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A.6

EKOQNHXEIX

OMAAA A°

emyeipnon wepthapPaveron o [ (KO TTepf >
Ta epyodreio O10ikng %&1 , OVOTTOCOOVTOL Kol YPTGLUO-
TO100VTOL OO TA O101KY orehEym ™G emyeipnoNg.

Movéoeg 4

OLKOVOKMV KIVOUV®)

Movéoeg 4
Ta yopaxtnpiott O0GMOTKOTNTOG EVOG ATOUOV, TO AVOOEIKVOOLV
Hyém.

Movdéoeg 4
PRMTTOIONY W Y10 VO 1KOvoTotnBovv o1 KOWOVIKES aVAYKEGS,
O mpET ONyOUHEVMG Vo Exovv kavomoBel o€ kmoto Pabud ot

’

avayke PLOTG.

Movéoeg 4

XTI TOPUKAT® TPotaocsls, omd A.7 péypr kou A.10, vo ypawyetre oTto
TETPGOL0 oag TovV aplBud TG TPOTUONS KOl OITAM TOL TO YPAUUO TOV
OVTLOTOLYEL 6TT) CMOGTI] ATAVTNON).

Ta 0pora Tpoopilovtal Y10 aMOKAELGTUCT YPTOT TS PPOVTICTNPLUKNC [LOVADOG 1
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A7

A.8

A9

A.10

B.1

B.2

B.3

B.4

[Tolo amd T TapoKaT® dev TEPIAAUPAVETAL GTOVG TOPAYOVTES VYIEIWVIG
1N dwetpnong tov Herzberg;
a) O1 SampocOTIKEG GYECELS TOV EPYOLOUEVOL HEGO OTNV ETLYEIPTON.
B) H oryovprd mov ausBdvetan otn dovierd tov o epyalOpeEVOG.
v) Ot mpoontikég emaryyelpotikng eEEMENC.
d) O tpdmog emonteiog and TOV TPOIGTAUEVO.

Movdéoeg 6

H petapopd towv mpoidvimv ota onpeio tdAnong teptiapPfave a@ .
o) 6TO management

B) oto marketing

Y) o1 d101KN 6N TOANGEDV

d) ot dloiknon Topaywyng

M emiyeipnon givon oot
0) 1KOVOTOLEL TOL GLULPEPOVTO
B) ueyiotomoiel to kEPOHO

Movdéoeg 6

pylec TG Ali]@n roy AvBporivov [1opav
payete 1 Aettovpyio Tov Tlpoypapporicpov

Movéoeg 8

0. TOV OTKOVOHLKOV GLGTHHOTOG;
Movaoeg 10

Vo €QapooTeL pe Tov 1010 Tpdmo o€

Movdéoeg 12

Movéoeg 8
Movéoeg 8

Noa weprypdyete T1¢ factkég myEG SVVOUNG TOL NYETT.
Movdéoeg 12
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